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A head start on technolo-
gy – TAG Heuer presents 
new movement concept. 
An interview with Jean-
Christophe Babin.
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Ding dong down to the 
minute – watches with a 
repetition or alarm func-
tion. The latest examples 
ring at BASELWORLD.
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A combination of crafts-
manship, expertise and 
design – pearl specialist 
Mikimoto shows creative 
new pieces. 
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n Editorial

Curtains up: business starts now
ribbon cutting for BaSELWOrLd 2010 with prominent guests
Moritz Leuenberger, member of 
the Swiss Federal Council, offi-
cially declared BASELWORLD 
2010 open yesterday. He attended  
the traditional ribbon cutting 
ceremony at the entrance to Hall 
1 along with Peter Zwick, Mem-
ber of the Cantonal Govern-
ment of Baselland, Christoph 
Brutschin, Member of the Can-
tonal Government of  Basel City, 
René Kamm, CEO of the MCH 
Group and Jacques J. Duchêne, 
President of the BASELWORLD 
Exhibitors’ Committee. During 
their tour of the trade show halls, 
the representatives from the 
world of politics were impressed 
by the creativity and innova-
tion of the exhibitors. At the 
reception which followed, René 
Kamm said: “The presence of 
a member of the national gov-
ernment demonstrates the con-
tinued significance of the Swiss 
watch industry for the coun-
try”. Jacques J. Duchêne said: 

“2009 was a difficult year. The 
Swiss watch industry was often 
required to successfully adapt to 
a shifting environment. And it 
succeeded”. Member of the Can-
tonal Government, Christoph 
Brutschin, emphasised the inter-
national significance of this tradi-
tional industry: “BASELWORLD 

brings the world to Basel. It is 
the most important event for 
the industry and for the city of 
Basel”. Councillor Moritz Leuen-
berger sees watches and jewellery 
as more than an economic value, 
just as the trade show is more 
than a collection of goods. “The 
contradiction between globalisa-

Jacques J. duchêne, moritz Leuenberger, christoph Brutschin, Peter Zwick and rené Kamm at this year's ribbon cutting (from left ro right)

tion and individuality is clearly 
demonstrated here. The word 
‘jewellery’ can only be singular, 
just as the word ‘culture’ could 
only be singular some 100 years 
ago. However, cultural diversity 
forms the basis of commerce. So 
the plural of ‘jewellery’ must be 
BASELWORLD!” (ahe)

Genuine values have become 
a subject of much discussion 
recently. Christoph Wellendorff 
from the company of the same 
name explains the philosophy of 
his company to the BWDN.

BWDN: You have long adver-
tised your ‘genuine values’. Was 
Wellendorff ahead of its time? 
Christoph Wellendorff: That’s 
not simply a slogan for us. What 
are our genuine values? Firstly, 
the philosophy of our family 
company which is now in its 4th 
generation. Secondly ‘genuine 
manufacturing’. We have been 
setting the highest of standards 
since the company was founded 
in 1893. The best goldsmiths in 
Europe work at our manufactur-
ing plant under the guidance 
of my brother, Georg, produc-
ing the finest jewellery by hand.  

Genuine values in every respect
Wellendorff stays true to its family philosophy and creates recognisability

We use only masters in their 
craft. The third value for us is a 
‘genuine partnership’ with lead-
ing jewellers from all over the 
world, such as those we are meet-
ing here in Basel.

BWDN: What trends in genuine 
jewellery have you noticed? 
Wellendorff: Values such as secu-
rity, confidence and authenticity 

is responsible for this level of 
recognisability?
Wellendorff: We are proud to be 
a pure family company with such 
a high level of recognisability. 
This boils down to the fact that 
we have always stayed true to our 
range. Nobody can imitate the 
Wellendorff cord, it is a unique 
selling point. And we enjoy what 
we do at Wellendorff. This enthu-
siasm spreads and brings people 
together who enjoy sharing this 
with us. My grandfather once 
said: “Take the best goldsmiths, 
the best materials and the best 
technologies and you will get the 
best jewellery. This will automati-
cally take us to the best jewellers 
in the world”. This successful 
partnership is what defines our 
brand. 

Interview by Axel Henselder nchristoph Wellendorf

welcome to baselworld! 
although 2009 was a difficult 
year, you will see that swiss watch 
and jewellery makers impress more 
than ever with their level of excel-
lence and innovation. just like 
baselworld, the expertise of 
our watch and jewellery makers 
improves with each passing year. 
2010 reserves some breathtaking 
creations for you to discover at 
the swiss stands, creations made 
possible by the passion and com-
mitment of our craftsmen as well 
as by continually evolving tech-
nologies.

hall 1 houses the major inter-
nationally renowned brands that 
have written some of the most 
memorable pages in switzer-
land’s four century-old history of 
watchmaking. their savoir-faire, 
an alliance between tradition and 
innovation, has been taken up by 
the young generation, which you 
can meet in halls 4 and 5. these 
new brands, some of which are 
exhibiting for the first time, have 
shown exceptional talent. enjoy 
the beautiful creations of swiss 
jewellers in hall 2, and be sure 
not to overlook hall 3 where you 
will discover the often unfamiliar 
world of the related sectors.

as you walk around the show, 
you will understand why basel-
world deserves its reputation 
as the world’s most beautiful 
watch and jewellery showcase. 
the swiss exhibitors obviously 
share this opinion, too, because 
their number has remained stable 
this year, with 292 watch brands, 
40 jewellers and 124 representing 
the related sectors. Further confir-
mation of the upturn in the watch 
sector over the past months! i 
wish you all an excellent visit!

François thiébaud
President of the Swiss Exhibitors’ Committee 

are important again today. There 
are three dimensions to jewellery: 
firstly design and secondly value 
is important. A third new dimen-
sion is also now emerging: feel-
ing. Our products always offer 
this feeling – both in terms of 
emotions and touch. Our satin-
like Wellendorff cord and the 
playful rotation of our Wellen-
dorff rings create a unique feel 
when worn. And they are emo-
tionally charged as they represent 
something unique and genuine. 
‘Classic meets fashion’ is another 
trend. Refined classic jewellery is 
being combined with fresh new 
jewellery accessories. Our new 
Chocolate collection taps into 
this trend.

BWDN: Wellendorff is one of 
the few jewellery brands end cus-
tomers are familiar with. What 
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Porsche Design reissues its first 
titanium chronograph from 1980; 
the P’6530 Titanium Chrono-
graph is a true classic within this 
brand’s auto-inspired collection. 
Patrick Schwarz explains that 
the reissue was in honour of the 
model’s thirtieth anniversary.

BWDN: Why did you decide to 
reissue a Porsche Design watch 
model from 1980?
Patrick Schwarz: This legendary 
chronograph celebrates its thirti-
eth anniversary. In 1980, it revo-
lutionized the world of watch-
making: Ferdinand Alexander 
Porsche introduced titanium in 
the watchmaking industry for the 
first time. This reissue is limited 
to an edition of 911 pieces and 
is the first watch of an exclusive 
new Heritage collection, which 
will be completed over the next 
few years. 

BWDN: How closely does  
Porsche Design work with Ferdi-
nand Alexander Porsche’s office?
Schwarz: The partnership between 
the licensor PLH (Porsche Liz-
enz- und Handelsgesellschaft), 
the Porsche Design Studio, and 
Eterna is strong. Porsche Design 
watches are exclusively designed 
by the Porsche Design Studio in 
Zell am See in Austria. They are a 

Reissue of a classic
Porsche Design CEO Patrick Schwarz banks on classic design 

blend of great design competence 
from the Porsche Design Studio 
and watchmaking expertise from 
Eterna.

BWDN: Movement supplies are 
becoming scarcer again thanks 
in great part to ETA’s plans for 
next year. How do you plan on 
countering these effects?
Schwarz: Since the acquisition 
of Eterna by Ferdinand Alexan-
der Porsche, Eterna has rebuilt 
an in-house manufactory in line 
with its DNA. Today it can boast 
eight proprietary Eterna calibres 

and there are more to come. The 
contemporary Porsche Design 
collection includes watches with 
proprietary Eterna movements as 
well as models featuring standard 
movements coming from third 
parties. And we will continue to 
do so.

BWDN: There has been a defi-
nite return to the classic side 
of watchmaking this year. What 
elements might you be changing 
about Porsche Design’s design to 
accommodate this new trend?
Schwarz: Porsche Design has 
always introduced watches with 
new functions, remarkable 
materials, and pure and excit-
ing design concepts. Thanks 
to this, since 1972 the brand’s 
watches have become classics. 
The P’6530 Titanium Chrono-
graph – the reissue of the first 
titanium chronograph in watch-
making – is a great example.  

BWDN: How successful was the 
complicated Indicator for your 
brand? Will we be seeing any-
thing remotely that complicated 
again at Porsche Design?
Schwarz: The P’6910 Indicator 
was and still is a great success in 
terms of watchmaking achieve-
ment, but also in terms of market 
response. The Indicator is indeed 

the “grande complication” within 
the Porsche Design watch collec-
tion. Continuously driving inno-
vation is however essential for 
Porsche Design. Thus, together 
with the Porsche Design Stu-
dio, we are constantly developing 
new designs, materials, and mate-
rial combinations as well as new 
movement concepts. 
This year we introduce the new 
diver’s watch P’6780 Diver, which  
is water-resistant to 1,000 meters 
(100 ATM) thanks to its spe-
cial container-based design. The 
movement is housed in a stainless 
steel container, which is locked in 
a light and resistant titanium 
bridge. By lifting the container, 
the diving time can be easily 
set. The blend of stainless steel 
and titanium further underscores 
the innovative spirit of Porsche 
Design.

BWDN: What surprises can visi-
tors to the Porsche Design booth 
here at BASELWORLD expect 
to find?
Schwarz: Along with the P’6530 
Titanium Chronograph – the reis-
sue of the first titanium chrono-
graph from 1980 – they will be 
able to discover Porsche Design’s 
new diving watch: P’6780 Diver.

Interview by Elizabeth Doerr ■

Patrick Schwarz, CEO Porsche Design

“We already had control of  
Meccaniche Veloci, a brand that 
enjoys our complete trust, and 
in 2009 we completed a takeover 
of the company,” says Raffaele 
Catenazzo, Marketing and Sales 
Director for the Cielo Venezia  
1270 group. For the brand 
famous for its Quattro Valvole 
four-movement watch in a case 
made from a recycled piston, 
the move should open flood-
gates to significant growth. There 
will certainly be lots of deve-
lopments, which is always the 
case when a self-made company 
merges with a large enterprise 
like Cielo Venezia 1270, a group 
whose 2009 turnover was almost 
60 million euros. For starters, 
it was at BASELWORLD that  
Meccaniche Veloci finally got 
a booth in prestigious hall 1.1. 
“We have drawn up an impor-
tant development plan,” explains 
Catenazzo, “but faithful to the 
prerogatives that constitute the 
brand’s spirit and heritage, like 
the strong connection to the 
automotive industry.” A con-
nection, we might well recall, 
is rooted in the founder’s pas-
sion for racing cars. “Mecca-

New horizons
Meccaniche Veloci: Cielo Venezia 1270 completes its takeover 

niche Veloci was born from a 
simple but brilliant idea whose 
nuances of originality managed 
to establish it quickly in a com-
plex, mature world like that of 
watchmaking. Our aim now is 
to reposition the brand, with 
revamped marketing and an ima-
ge appropriate to what is not 
just a sports watch but a great 
timepiece overall.” The first step 
was already taken at last year’s 
BASELWORLD, when the ori-

ginal Quattro Valvole model was 
shown in a gold and diamond 
version. But our goal today is 
even more ambitious: we want to 
make watches that express total 
excellence. Until now, the manu-
facture of these watches, desig-
ned in Italy and, of course, with 
Swiss movements, was entrusted 
entirely to highly-qualified Itali-
an producers. In future, however, 
several models will be comple-
tely Swiss made. A hard and fast 

rule when a watch is worth more 
than 5,000 euros,” Catenazzo 
specifies. Another objective is 
to extend markets, which should 
not be impossible given that 
Meccaniche Veloci is already res-
pected in Europe and the Middle 
East, and very popular in Japan. 
“In the meanwhile,” concludes 
Catenazzo, “Let’s enjoy new 
products like the Superquadro  
GMT and the Quattro Valvole 
Multilayer.  (rc) ■ 1.1, D71

The Superquadro GMT by Meccaniche Veloci The new Quattro Valvole Multilayer in carbon and titanium

With its stylish tonneau case, sober 
dial and elegant steel bracelet, the 
Altanus T Master has a grand 
entrance at this year’s BASELWORLD. 
Additionally, the Geneva based brand’s 
newcomer offers an array of useful 
functions – chronograph, date and 
moon phase – all of which are pow-
ered by an ISA quartz movement. The 
Altanus T Master is water-resistant 
to 50 metres and outfitted with an 
anti-reflective sapphire crystal. (sz) 
1.1, E50 

Altanus T-Master

■  News.tReNDs

Feminine despite angular design – 
Lotus makes it possible and presents 
its new model under the new line 
name “Ceramic” at BASELWORLD. 
The stainless steel case with link 
strap comes either in black or white 
PVD-coated and, depending on the 
colour, display either red gold-shaded 
or steel decorative elements. All of 
the watches are waterproof up to 3 
ATM and tick with quartz calibres. 
(dd) 1.1, E 81

Lotus Ceramic

The new golf watch from Jaermann 
& Stübi is equipped with an auto-
matic movement as well as a course 
timer and a GMT indication. These 
can be adjusted by its bezel. Addition-
ally, the refined dial with sunray décor, 
which is protected by a 1,8 mm thick 
sapphire glas, displays the date at six 
o’clock. The St. Andrews Links Course 
Timer & GMT comes in a 44 mm 
stainless case watertight up to 100 
metres. (sz) 5.1, E19

Jaermann & Stübi St. Andrews Links Course 
Timer & GMT
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